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Note: 1. Answer all questions. No additional answer sheet would be provided.
T g B Sax AR & T SR gRAE @ oarar 8 AfiRe IwR
yRTHT IucTar &l PHRIg Sl |
2. The test is aimed at assessing awareness of issues, analytical and communication
skills.
qde B SEe¥T Al B AHAR AR RATercred dem WER Bied Bl

R 2 |
3. Clarity and precision in expression should be the aim in answering questions.

yeHl BT IR T R [ BT AR |
4. The word limit given is the maximum. There is no harm in writing less.

IR @ forv FPiRa wree dar Afdpad 21 S99 &F el # W1 S fear o

AHAT © |
Question 1. (3x5=15 marks)
g =11 (3x5=15 31®)

Critique any three of following famous sayings in a small paragraph each (maximum
word limit- 50 words each).

frmforRad SeeRvl # ¥ @9 @) srcTaTIeTd AR BT | (D 50 )

1. ~East is east and West is west. Never the twain shall meet.”
“URE, R4 & 3R uf¥mm, afkgwm 2| A & e e | |
2. “Brevity is the soul of wit.”
Gferegar & arftaar @Y e B 1"
3. “Strength does not come from physical capacity. It comes from an
indomitable will.”
“gifad IOR® 91 | Tl AN 2| I8 §¢ fAvEd A o B |7
4. “Is it a world to hide virtues in?”

“FT 39 g | 7T B Hdhd 87
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Question 2. (20 marks)

g3 12 (3x5=20 37®P)
A. What is the ditference between a brand and a good/service? Substantiate your
answer with suitable examples. (5 marks)
®. Uh dis AR TH I« /Fal H 1 AR Bl 87 IaeRl Afed @R
HIFT | (531P)
B. What according to you is an “effective” advertising campaign — explain with one
or two suitable examples. (5 marks)
9. IS JTIR TH FAE fasmua afgr @ar gl 8—Us a1 a1 SereRvi
afRd aHesy | (5 &)
C. How would you define a customer for any five ot the following brands?
7. FrEfefRaa § 9 fr=l uiw gis & IWIGR @ U HH gGRYINT B
a) Pepsi |
3. U
b) Levis
g. forarss
¢) Bata shoes
3. arer 7
d) Swatch watches
g, w@rg ufsa
e) Baskin Robbins ice cream
3. IR Afd=A rsad™
f) Vadilal ice cream
U, arSicATel TR
g) Benetton (5X2 =10 marks)
%, d9eA (5X2 =1037)
Question 3. (4x5=20 marks)
T A3 (4x5=20 3i®)

Write a paragraph each on any four of the following:

ferferRaa & 51 IR & arR H b e H faRag |

a) Khap Panchayvats
%, WM gdTad

b) “Breaking news”
Q. dfpT =gol”

¢) IPL

. ImSdiTd
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d) Reality shows
g Rafad

e) Inftlation

<. gaRWIfa

f) Melting of Himalayan glaciers

3 %mﬁﬁ@m@rmﬁW'

Question 4. (15 marks)

g9 T4 (15 3i®p)
(Maximum word limit -300 words)

aftreas 9« =i A ford |

Choose any recent social campaign that you may have seen in the mass media and

critically analyze its objectives, the target audience it is aimed at and the key
communication message. Is the campaign eftective? Discuss.

BT H O daR Aegdl § o9 e aEifiie smae sifyams @t sreras e e
ofT? T JAMAATA FHTdl om? a4l By |

Or
ar

Critically analyze the various campaigns of mobile service providers in India. Which
one campaign in your view strikes a chord in you and why and which one campaign
you think is a wastage ot money and why?

WRT #H AEIgel FaT YSTdT $H-A] & JAMATT BT MATaATHS fAgergor By |
SIH A B a1 AT MUBT T A 3P gH AT 3R b9 A1 A= =T
gafe BT arell AT? [ BT |

Question.5 (Total |5 marks)
99 H&AT-5 (15 3®h)

A. Chosc any 10 of the 15 taglines given below and identity the brand to which each
belongs. In your answer sheet, write all yourchosen tag lines reflected in the
question paper and indicate the brand against cach tagline. (10 marks)

&, fr=forRad 15 &9 as=q § A T B ADR I dis & A forfRau | Iar
gf"?*rcmqqswévwsdmﬁwmw&m%rﬁam (10 3i)

I. No dream too big

ar M ¢ fa

The upper crest

& U B

['un. Family. Forever.
B (AL HIRTIR

4. News lor the new Indian.

s »wik ¢ 7 i

[

[N

APR-3 of 4



5. Making sense of India

6. The complete man
g ®HYclle A9

7. Desh ki dhadkan
T DY TSP

8. Have you met life today?
29 Y A< Ish Ts?

9. We know money

g1 =1 =7

10. Good people to bank with
TS Nger 7 Jo faer

11. Think outside the box
forp omacHIgsS § dfdd

12. The world’s favorite airline
T Josd BHafRe TIRATST

13. Citi never sleeps
RIS 7ar weired

14. A diamond is forever

U SIHTS $91 HIRUAR

1S. The world’s online marketplace

T dJeod AT AT

B. Choose any five of the following personalities and write about them in three to
four lines each.

@, fa=falRaa afeadl # 9 6 g w39 a1 IR areal #§ faRag | (5 3i®w)

L

9

Piyush Pandey

Y urvsy

. Prasoon Joshi

Chetan Bhagat
ELEICRE]

. Shreya Ghoshal

Barkha Dutt
gX™T qcd
Prabhu Chawla
a¥ araet

. A. R.Rahman

U.3R. XEeHIA

. 7Z.ohra Sehgal

STERT I8

Xk ¥k

(5 marks)
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